Green Key
Eco-label for tourism facilities
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Foundation for Environmental Education

New developments

« New member countries (2015): Colombia, South-
Korea, Switzerland, Indian Ocean States.

« New member organisations (2015): United Arab
Emirates (ECAT) , New Zealand (Keep NZ beautiful)

 Measurement impact of FEE programmes
 New FEE websites and databases
 FEE at Cop21

:bs*“’gk

A

NNNNNNNN

Eco-Schools e,  Fousg Reporters



Green Key International — New

developments

New members: South-Africa, Israel, Kazakhstan

Green Key awarded sites now also in: Mexico,
Luxembourg and soon in Nairobi

2350 sites in 50 countries
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Green Key International - Categories

® Hotels and hostels (1518 sites - 64,5%) = Small accommodations (200 sites - 8,5%)
= Campsites and holiday parks (428 sites - 18,2%) = Conference centres (98 sites - 4,2%)
m Restaurants (49 sites - 2,1%) = Attractions (59 sites - 2,5%)



Institutional partners:
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Green Key endorsed by

Web partners:

bookdifferent SustainableVisit
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Green Key International — Revision of criteria

CATEGORIES

Restaurants

G re e n key Hotels & Hostels
criteria o ——

Attractlons

In order for an interested establishment to be awarded with the

Green Key, it must comply with a set of requirements Campsites

There are small variations between the criteria in the various
categories, but they all fall under the same main sections

Criteria Areas

management

Staff
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Parks & Green areas

Indoor environment

GLOBAL SUSTAINABLE TOURISM COUNCIL

Transportation

Administration

Our criteria are developped in partnership with experts, to ensure they are sound. Additionnally, we
review our criteria and develop new ones to ensure that Green Key stays a symbol of excellence, and that

we always push our sites forward to do better.




Green Key International — New website

www.greenkey.global




Green Key International - PR

List of awarded sites on website

List distributed to green databases and
online booking/travel websites

News articles — Please share!!!

— Website

— Social media (Facebook, LinkedIn, Twitter)
— Newsletters

National PR



Green Key International — Manager survey

« The main reasons for joining Green Key was to get support to comply with
national legislation, increase sales and increase customer binding.

« The main outcome of joining Green Key was the improvement of
environmental performance followed by the improvement of the image of
the establishment and increased employee engagement.

* Around 92% of all managers indicate that Green Key has helped
Increasing the sustainability at the establishment.

« The strengths of the Green Key programme are the criteria, the onsite
audits and the focus on environmental education.

« Around 35% of the respondents answered the question on what is missing
in the programme, and with especially visibility/marketing as the main weak
point.

« The managers find it manageable/easy to comply with the criteria. The
most challenging criteria section is “food & beverage” (17% finding it hard
to comply).

« Almost 80% of the managers are happy with the onsite audit system. Of
other areas of support from Green Key, 50% are satisfied, 40% neutral and
10% dissatisfied.




Best Practice Competition

Share your ideas and become the winner of the first
Green Key Best Practice Competition!



Thank you !
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And keep up the good work !




